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Prevalence of overweight in children and adolescents 
aged 5-19 years

Source: WHO Global Health Observatory. 2017
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MANDATES AND RECOMMENDATIONS



Strategic Line of Action 1: Primary health 
care and promotion of breastfeeding and 
healthy eating. 

Strategic Line of Action 2: Improvement of 
school nutrition and physical activity 
environments

Strategic Line of Action 3: Fiscal policies 
and regulation of food marketing and 
labelling

Strategic Line of Action 4: Other 
multisectoral actions. 

Strategic Line of Action 5: Surveillance, 
research, and evaluation. 



Effective and cost-effective measures to improve diets
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LABELING

TAXATION MARKETING

SETTINGS

REGULATION FOR A HEALTHIER FOOD ENVIRONMENT



Strategic Line of Action 3: 
Fiscal policies and regulation 
of food marketing and 
labelling



TAXATION
At higher prices, products become less affordable… as  products 
become less affordable, consumption decreases

Note: As incomes increase products become more affordable.  To reduce affordability, tax increases must result in real price increases that are greater than 
increases in real income & changes in inflation (if applicable, ex: specific tax)

• Taxes are the available policy 
instrument to increase prices

• Excise taxes raise relative price 
compared to other products and 
services

price affordability consumption

excise tax



TAXATION Rationale: 
win-win-win-win 

“Appropriately” structured excise taxes on NCD risk factors have the 
potential to:  

Reduce consumption of health-
harming products → Improve 
health outcomes 

win

Reduce associated health 
care → increase financial 
viability of health systems 

win

Increase excise tax revenues 
→ to finance development

win

Reduce associated social costs 
→ increase productivity or 
workforce and wellbeing

win
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Support to the Barbados tax on sugary drinks
Home / News & Events / News / Support to the Barbados tax on sugary drinks
25th January 2017

Support to the Barbados tax on sugary drinks:

The Caribbean is leading the world in sugary drink

consumption, with almost two drinks per person per

day. This is resulting in a rise in obesity, which is

increasingly affecting children and young people.

According to Dr. Xuereb, “the CDRC, civil society

organisations and PAHO/WHO itself need to be vocal in

support of the 10% excise tax implemented in 2015 by the

Ministry of Finance in Barbados”.

….also necessary to challenge attempts by the SSBs industry

to lobby the government to undermine the tax; a move that

has been resisted…………………

https://ncdalliance.org/
https://ncdalliance.org/news-events
https://ncdalliance.org/news-events/news


Strategic Line of Action 3: 
Fiscal policies and regulation 
of food marketing and 
labelling



Nutrition labelling
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Strategic Line of Action 3: 
Fiscal policies and regulation 
of food marketing and 
labelling



Unilever (2014)

‘We spend about 

€7 billion annually 

on marketing, 

making us one of 

the world’s biggest 

advertisers.’



Marketing increases the Purchase and Consumption of 
food and drink products

• Food ads comprised 11-29% of advertisements.
• Foods high in undesirable nutrients/energy featured in 53-87% of food ads.
• Ads shown more frequently during children’s peak viewing times

• In-Store Advertisement Point-of sale çpromote
on more than doubled the effect of price-reduction 

• School surroundings
• students with fast-food restaurants within half mile of their schools 

• consumed fewer servings of fruits and vegetables, 
• consumed more servings of soda, and 
• were more likely to be overweight

Journal of Marketing Research; Vol XXI (February 1984), 65-74
Am J Public Health. 2010 September; 100(9): 1730–1736.
Journal of Advertising Research  1975; 15(3):29-33.
Am J Public Health. 2009 March; 99(3): 505–510.



Sensation transfer

Lapierre, M. A. et al. Arch Pediatr Adolesc Med 2011;165:229-234.

Children (5-6 year old)



REGULATION OF MARKETING



Strategic Line of Action 2: 
Improvement of school 
nutrition and physical 
activity environments
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The Brazil experience on school environments:

Children in public (80%) vs. private

78% more likely to eat beans 5+d/week

21% more likely to eat fruits

35% more likely to eat vegetables

Source: Ciênc. Saúde Coletiva 2010; 

15(supl.2):3085-97 

http://dx.doi.org/10.1590/S1413-

81232010000800013

2% less likely to regularly  consume 

sugary drinks

http://dx.doi.org/10.1590/S1413-81232010000800013
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The InterAmerican Task Force on NCDs and 
Opportunities for Collaboration in the 

Inter-American Education Agenda:

The School environment as an opportunity



PAHO/WHOOpportunities for Collaboration in the Inter-
American Education Agenda

1. Comprehensive approach: coordination between health

and education.

2. Promotion of: 

a. Guidelines and recommendations

b. Healthy eating during childhood and adolescence

3. Regulatory framework to make school environments 
consistent with healthy eating and physical activity, and health 
promotion.



PAHO/WHOOpportunities for Collaboration in the 
Inter-American Education Agenda

4. Promote: 

• Public procurement policies for food

• Cooking and growing food in school and community 
gardens

5. Mainstreaming nutrition, physical activity and health issues 
in the school curriculum and teacher training

6. Support countries to develop and implement 
comprehensive plans to support Early Childhood 
Development in schools. 



PAHO/WHOPAHO’s role in the prevention of childhood 
overweight and obesity in school settings

•Raise awareness

• Support development of policies and regulatory 
frameworks (nutrition and physical activity)

• Facilitate the updating of feeding, nutrition and 
health programs 

•Promote inter-programmatic and multi-sectoral 
coordination
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The time to act is now!



Thank you!


