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ARE YOUR CHILDREN
DRINKING THEMSELVES
SICK?

Just ONE sugary drink often has more sugar than your child should have in one day.

BOTTLE S0DA BOX DRINK TETRA PACKAGING FLAVOURED WATER BOTTLE WATER

600mL. 450mi. 200mL 500mL - 600mL NO SUGAR ADDED
- 12-18 5-8 6 - 9 teazpoon: 0 teazpoon:.

10-13g/100mi. 11-139/100mL 10-129/100mL. 45- 6g/100mL. 0g/100mL




JAMAICAN REALITY

® One in two (54%) of Jamaicans aged 15 and over are
overweight/obese. !

® 1in 3 Jamaicans aged 15 and older has hypertension
and 1 in 8 has diabetes 2 1in 2

Jamaicans (54%) is
overweight or obese

® Rates of overweight/obesity among children aged
13-15 has increased by almost 70% in the past 7
vears (38.1%)

® More than two thirds of students (13-17) drink
carbonated soft drinks one or more times per day. 3

Source:
1& 2 Jamaica Health & Lifestyle Survey llI
3 National Council on Drug Abuse. 2017. Global School-based Student Health Survey




GLOBAL HEALTH ADVOCACY PROJECT OBIJECTIVES

* Increase public support for obesity prevention policies through public
education campaigns on the health impact of sugar consumption.

* Build support of policy makers and key stakeholders to implement a SSB
tax and support for front of package (FOP) labelling of packaged foods
and beverages.

* Improve the food environment by advocating for policies that restrict
the marketing and supply of sugary beverages and unhealthy food to

children.

* Develop, implement timely mass media campaign(s) (MMC)..
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The Ministry of
Health
Jamaica Moves

N

NGOs (including the

OUR
JAMAICA MOVES P A RT N F RS

o

Caribbean Institute
for Health Research
(CAIHR)

National Food Industry Task Force (MOH)
1. Product reformulation
2. Food marketing

3. Food labeling
4. Communication & advocacy
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MASS MEDIA CAMPAIGN GOALS/OBJECTIVES
- Are you drinking yourself sick?

Phase 1 — Stage Setting Phase 2 — Amplifying the Phases 3 & 4 — Focus the
Message Message

1. Communicate how 1. Increase awareness of the 1. Increase awareness of the
harmful sugary drinks can harms of sugary drinks harms of sugary drinks
be. (tooth decay, testimonials)
2. lllustrate how many 2. Encourage Support government
teaspoons of sugar is parents/guardians’/gov’t restriction of sugary drinks in
present in common drinks. responsibility to help protect schools

children’s health
3. Emphasize that waterisa 3. Call for support for Call for support of sugary
healthier option. government restriction of drinks tax (direct and

sugary drinks in schools indirect)
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MASS MEDIA
—

Phase 1 — Journey
Rosie November 2017

Phase 2 — Dad Knows
Best February 2018

Sweet drinks for the day
equal more than

teaspoons
of sugar

a—

YOUR CHILDREN COULD BE
DRINKING THEMSELVES SICK.

Just because they're active, doesn’t mean
sugary drinks aren’t damaging their health.

ARE YOU DRINKING
YOURSELF SICK?

You are probably having sweet
drinks that equal more than
50 teaspoons of sugar a day.

Sugary drinks are a big reason for the
obesity crisis in Jamaica.

Drinking too many sugary drinks can bring on
type 2 diabetes, high blood pressure and tooth decay.

This may bring on obesity which Drink water instead!

could lead to type 2 diabetes,
heart disease or even some cancers.

Drink water instead!

N 9 | # | x

JAMAICA MOVES

@heartfoundationja ~ @themohgovim

s b gmin

@jamaica_moves Hous

CAMPAIGN

Phase 3 — Cut out those
sugary drinks November 2018

“:YUQT ONE SUGARY DRINK-A-DAY
that can't be so bad, right?”

Y

But week after week, year after year the effects of
i that sugar add up.

Sugary crinks can destroy your chikdren's teeth by
causing panfy tooth decay

And could tring on obesity which oould lead to
Type 2 dlabetss, heart diseass and even somea
cancers

‘Sugery crinks ara highin empty cakeks and have
o of low rutritiond value.

Are your children drinking themsalves sick?
Cut st those sugary drinks at heme
and at schoel.

Drink Watter Instead!

.52

WHERE WE ARE NOW

Phase 4 — Support a sugary
drinks tax, February 2019

Are We rinking
Ourselves Sick?

SUPPORT OUR CHILDREN'S HEALTH.
SUPPORT A SUGARY DRINKS TAX.

Our children are sweet enough. Here's why a sugary drinks tax may
help protect their future:

= Taxes on sugary drinks help reduce consumption and prevent
obesity®. Evidence shows that a tax on sugary drinks that rises
prices by 20% can lead to a reduction in consumption of
around 20%, thus preventing obesity and diabetes®.

= Savings on healthcare costs®.

= Revenue generated by these taxes could be spent on efforts
to improve health care systems, encourage healthier diets,
and increase physical activity®. It can also support childhood
obesity prevention programmes.
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Integrated marketing
communication campaigns
bring together different
types of media channels

ONDAT
) 0/‘,

P

.g\’\f‘ H‘EE Ry




ADVOCACY ACTIVITIES

Sensitization meetings with ministries,
Departments, agencies, communities,
Schools and NGOs — children’s rights,
consumer groups, Broadcasting Commission

Meetings with Ministers & Prime Minister
Communication materials

Sustained media and social media coverage

Key message — children’s right to health, self
efficacy, read your labels, healthy alternatives,
policy for sustainable gains




Regional collaboration

e HCC CALL TO ACTION - Childhood obe5|ty petition
 COP/CTA document for UNHLM3 ¢ ‘ mf; s
* Information sharing 7’:::3
* Children’s Letter to Prime Minister

* Social media sharing

* News roundup

* Capacity Building
* Research (CAIHR)
* HCC CHILDHOOD OBESITY PREVENTION PROJECT




CHALLENGES

Food industry push back

 Umbrella groups and individuals

* Erroneous information shared

* Conflict of interest/Industry interference
Finding aligned champions and vendors

Socio economic issues such as poverty, lack of access to healthy
foods, food security

Low nutrition knowledge/awareness (e.g. reading nutrition labels)

Lack of formal legislation/policies (e.g. mandatory nutrition
labelling, marketing of unhealthy foods to children)




® Based on post campaign
evaluation:

olncreased awareness of
health harms of sugary
drinks

oReduced consumption
of sugary drinks

oSupport for government

SUCCESSES

® Overwhelming public
support for campaign
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® Obesity is gainin
traction as a public
health threat. Media
coverage has been
good.

® Supported action/tax
o Restriction of SSBs in § e oSupport for frqnt of
schools 9= ; package labelling
O Natlonal SCh(?Ol Gfrasdual Rt:)s.t_ri;tions
nutrition policy - A
® Reformulation O ot e o Gttt

sweetened beverages sold in schools. ST Ay s

*Su pport OF 19 NGOS [N Fiviecmemmenor o aim% E

keep our children healthy.
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calling for a tax s
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WE CALL ON THE GOVERNMENT

TO HONOUR THEIR COMMITMENT TO IMPLEMENT
A SUGARY DRINKS TAX

We, the undersigned organizations dedicated to public health, raise our voices to fight
the growing obesity epidemic in Jamaica. A sugary drinks tax is the next step towards protecting
the health of Jamaicans and is in keeping with the following commitments made locally,
regionally and internationally:

= MOH - National Strategic And Action Plan For
The Prevention And Control of Non-Communicable

= The Healthy Caribbean Coalition (HCC) Childhood
Obesity Plan 2017 - 2021

* The Caribbean Public Health Agency (CARPHA)
Childhood Obesity Plan 2014 - 2019

= Pan American Heslth Organization (PAHO) Plan of Action for
the Prevention of Obesity in Children and Adolescents 2014

= World Health Organization (WHO) Report
Ending Childhood Obesity 2016

Diseases (NCDs) In Jamaica 2013 - 2018

= MOH - National Operational Action Plan For The
Prevention And Control Of Obesity In Children And
Adolescents In Jamaica 2016 - 2020

+ The Sustainable Development Gosls (SDGs) to which
Jamaica is a signatory 2015!

= CARICOM Heads of Government communi 'q ué at the
37th Meeting of the Conference in July 201

Seventy eight percent of all deaths are caused by NCDs. Jamaica's economy is projected to lose over $77.1 Billion JMD over

the exl15yeam(20172032¥ ermsnldret:l[rentment osts) and i drect sls[\oe rod::h\riy]d e to cardiovascular

disease and diabetes complications alone? and consumption of SSBs are a major contributor to this.

Asu ryd inks tax will improve the health of the p
Reducing consumption iSSBsand prevent haty

= Encouraging reformulati

+ Taxes can be used to p urlabe
childhood obesity preventio

pulation by:

lyprevenlonpmgummes n particular
including school feeding programmes

= Savings on heslth care

* Lower health costs to individuals

2008 2016 -2017
51.8* 54.8%
nlo * ‘m }
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So far over 35 national govemnments, states  + Bermuda = Domini ary = Norway .
and cities have implemented & tax including:  + Barbados = Finland = India - Saudi Arabia = UK
= Chile « France + Mexico South Africa

We strongly urge the government to move forward with policy that supports the health of the Jamaican population.
CAN JAMAICA AFFORD THE HEALTH AND ECONOMIC COST OF INACTION?

by the
- Association of Anaesthetists in Jamaica, AAJ
- Association of Consuliant Physicians of Jamaica, ACPJ
+ Association of General Pracilioners of Jamaica, AGP.

Rsterences
1. A FORK Map 107 SOGS — STATIN par

2. NCD Invesiment case Jamaloa PAHO/UI G 2018- it ang.

3. National Councsl an Drug Abuse. (2017). Global Sehook-based Studsnt Health Survey. Avallable at- \_2017_GEHS_FE pafua=18ua=1
4. Ministry of Health. Jamalea Health and Litestyle Survey Il (2016-2017). Health-and-Litesty! pet

3. Ministry of Health. Jamalca Healh and Lissty ¥ 2 Healtn-and-Litesty 2 g

Our NGO Partners

12.
13.
14.
15.
16.
17.
18.

Association of Anaesthetists in Jamaica, AAJ
Association of Consultant Physicians of Jamaica, ACPJ
Association of General Practitioners of Jamaica, AGPJ
Association of West Indian Gastroenterologists, AWIG
Caribbean Cardiac Society, CCS

Caribbean College of Family Physicians — Jamaica Chapter, CCFP
Caribbean Institute for Strategic Planning and Research in Oral
Health , CISPROH

Healthy Caribbean Coalition, HCC

Heart Foundation of Jamaica, HFJ

Jamaica Association for Health Education and Promotion, JAHEP
Jamaica Association of Professionals in Nutrition and Dietetics,
JAPINAD

Jamaica Association of Public Dental Surgeons, JAPDENS
Jamaica Cancer Society, JCS

Jamaica Dental Association, JDA

Jamaica Emergency Medicine Association, JEMA
Medical Association of Jamaica, MAJ

Nurses Association of Jamaica, NAJ

Paediatric Association of Jamaica, PAJ
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PRE AND POST MEDIA CAMPAIGN EVALUATION

® Nationally representative, cross-sectional household surveys were conducted with adults
aged 18 — 55 years:

~ Pre-campaign/baseline survey - conducted in November 2017 with 1500 adults
- Post campaign survey - conducted in June - July 2018 with 1571 adults

® Measured changes in public knowledge, attitudes, policy support and behaviors over time

POST CAMPAIGN EVALUATION RESULTS

KEY FINDINGS

Increased knowledge of harmful consumption of sugary drinks

OVERVIEW

+10

Jamaicans attributed
negdative health impact

Approximately Children had a higher

access to sugary drinks at
out school as compared to
of homes or other places

outside the home. Over half

to sugary drinks

consumption.

LR

78% 54%

respondents are
concerned about the of respondents agreed
effects of sugary drinks that children had most of
on their children’s health. these drinks at school.
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POST-CAMPAIGN POLL RESULTS CON’T

KEY FINDINGS

Increasing, strong public support for government action on obesity

71%

Jamaicans support the
imposition of a tax on sugary
drinks as compared to

64%

in the pre-campaign period.
This figure moves to

81%

if it included spending some of
the revenue on programmes to
reduce obesity, especially
among children

VA

L)

83%

of respondents strongly support
policies on the provision of healthy
food and beverages in schools.

Over three quarters

78%

of respondents support
prohibiting the sale of unhealthy
food and drinks in school.
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NEWSPAPER ADS/Materials produced

these Nutrients

Support for restriction of sugary <. Eat Healthier - Know your labels
drinks in Jamaican schools -
An open KT 10 Do Goommer of Jamaica f Nutrition Facts
o ————— TV R S— 1 —> | Serving Size 1 cup (228 9)
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4 gramu Sugar & 1 teaspoon

Bourne: Arweriomn Haun Assocuion

NOTHING SWEETER THAN A HEALTHY LIFESTYLE
Tel: (876) 8266492, 3608233 - www.heartfoundationja.org
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Just ONE sugary drink often has more sugar than
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ARE YOUR CHILDREN
SWANS READ YOUR LASELEL DRINKING THEMSELVES SICK?

Drink Water Instead!
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Fighting Childhood Obesity with
Healthy School Food Environments

Thegbbal oids of chidhood obesty
0 Gobally, cbeskyand oveweight sfectover 2D milion dildm
betweer: the ages of S and 18; 1 10 years, thats projeced

e tonearly Z70milice.
O The chesty rre among hiraican chikken aged
ncezed by 631% over the pericd 2010 D17 with ez
boys alnost docbing (MR inceax) ad ree in $e gik

incezing by 47%

Childhood ob esity and sugary dsisk comemption
0 Brces clodes fom sgraweesned beverages

sigifcant contrbune o he dabid ise in cbeiy and daberes.
$58 re aleading ik a for many nom commenicable dis
eases N(Ds) epedaly chesy, ype | dabeses, heart dsezse
ard tohdecay

O More than wo thinds of Jamaican e 13-17) comm
bonazed o ks one o more times par day? Drinking st

me ar

one gy ik ady o e Blhoad of biog oer

Obesty causes many beakh problems for childms

T Obesty inceasss he risk of depression, ey, low selé.
esmem, paer bulying, exig dearders, 3nd pooe school
pertomance 7 Cbesiyy n childhood oten olows kids inn
addecece ard adikhood mewing hair e is more
kdy minciude dabess, bt dsmse, and cancec®

Obestyasdan

T Schools e meart  prowide 3 heddy awimoment dr
childwer's minck and bodies Chidhen sperd many hou
schod andeat 3 lage porion of Hheir meds

bedtly school envimement

hae. Schods e

ko animpornt soue of od via hool med pragrms, pas
scdary for low ncome chidn
0 Providing and promoting unhedhy Soods witin and acend
sthools contrbues 1 poor nurion and dhichand obesy ¢
T Unheakhy school ood ewicnmeres prevent chiden 4om
making good esing dedsions and lmming heathy dood

5 acoess  nheaty foods b and armund schock,
along with aggemive markesng forthose ook, candates wih

oS comuming maeof hase unbeathy foock 214

al
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WATER

« Donik as often a5 possbie

a: ALTERNATIVES TO SUGAR SWEETENED BEVERAGES

! COCONUT WATER
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RECOMMENDED DAILY LIMI TIPS FOR HYDRATING WHILE LIMITING ADOED SUSAR:
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Guide to the

Gradual Restrictions
of Sugary Drinks

in Schools

Over the next 5 years, the Government will be

reducing the amount of sugar allowed in sugar
sweetened beverages sold in schools.

Our children are sweet enough.
Help the Government of Jamaica
keep our children healthy.
a\(ed 0\
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B3 hearttoundationja [ heartjamaica

Effective January 1, 2021

[Maximum
Effective
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Lessons learnt

® Concern for children impacted
support for the campaign

® Evidence base/research is critical to
process

® Public education (especially grass
roots) is a key step in the overall goal

® HFJ’s reputation and 47 year track
record gave credibility to the
campaign

® Co-branding and endorsement of the
Ministry of Health-Jamaica provided
good support and coverage

® Partnerships with other NGOs and key
international and local stakeholders is
critical to advancing any national
public health initiative

¢ Enga%ing the media and ongoing
social media and media coverage
important




v’ Continue advocacy for policies to improve the food
environment for children
* SSB tax
e National school nutrition policy & Jamaica Moves
Next steps e Restrictions on marketing of unhealthy drink and
food to children
* Front of Package Labelling

v’ Maintain partnerships with key groups and
stakeholders, media

v’ Support COP efforts with regional partners and
HCC

v" Public education & sensitization
v’ Political & Food industry mapping




#AreYouDrinkingYourselfSick
#AreWeDrinkingOurselvesSick
#LessSugarMorelife
#DrinkWaterlnstead
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#taxdhealth THANK YOU




