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• Excess sugar consumption is a major cause of obesity 
and its related diseases, as excessive sugar intake causes 
increased risk of diabetes, liver and kidney damage, 
heart disease, and some cancers.

• Drinking just one sugary drink a day increases the 
likelihood of being overweight by 27% for adults and 
52% for children.1

1Francis DK, Van den Broeck J, Younger N, et al. 2009. “Fast-food and sweetened beverage consumption: association with overweight and high waist circumference in 
adolescents”. Public Health Nutrition 12 (8): 1106-1114.

Center for Science in the Public Interest. “Facts on Health Risks of Sugar Drinks.” 2017. Retrieved from: 
https://cspinet.org/sites/default/files/attachment/CSPI%202017%20Facts%20on%20Health%20Risks%20of%20Sugar%20Drinks_0.pdf



• Three quarters or more of Jamaicans ages 15-74 
consumed one or more bottle/glass of sweetened 
beverage per day (JHLS 2008) 

• 75% of boys and 71% girls 13-15 years old drink 
more than one soda per day (Global school based student health survey 

2017)



• The overall overweight/obesity trend for adults is 
✓ 34% in 2000
✓ 49% in 2008 
✓ 60% in 2016

76% increase in 16 years

• 27% boys and 33% of girls overweight 
(Global school based student health survey 2017)

Sources:
*Henry FJ et al (2017). Triggers of Diet and Exercise Behaviour in Jamaica. Report of Findings. University of Technology, Jamaica 2017
**Wilks R., Younger N., Tulloch-Reid M., McFarlane S., Francis D. (2008). Jamaica Health and Lifestyle Survey 2007-8 Technical Report. Retrieved 10 November 2015 from 
http://isis.uwimona.edu.jm/reports/health/JHLSII_final_may09.pdf 



OBESITY PREVENTION PROJECT

Building public awareness and promoting
policy change amongst decision makers in
regards to the role of proper nutrition in
enhancing the development of a healthy and
productive country in keeping with Jamaica’s
Vision 2030 goal of “building a healthy and
stable population.“



Project Objectives

1. Raise public awareness of the health impact of 
sugar consumption and build public support 
for a tax on SSB’s via public education 
campaigns

2. Build support of policymakers and other key 
stakeholders in support of a tax on SSB’s and 
other policy priorities 



• Targeted food pricing through taxes is a potential cost-effective

strategy to address diet related diseases such as obesity and NCDs

in Jamaica.

• Evidence from a growing number of countries, including Mexico, 

demonstrate that taxes on sugary drinks are effective in reducing 

sugary drink purchases
,
, increasing water purchases, and had no 

negative impact on total employment. Excise taxes have also worked 

for other unhealthy products like tobacco.

• Recently, Barbados, Bermuda and Dominica have introduced a tax on 

sugary drinks, with the expressed intent of reducing their 

consumption. The United Kingdom implemented a tax on sugary 

drinks on April 1, 2018.
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• TV

• Radio

• Billboards

• Buses

• Social Media

• Print media



















• Ministry of Health/Jamaica Moves

• Advocacy- NGOs, Faith based, Civil Society, Schools, Government

• National Food Industry Task Force

1. PRODUCT REFORMULATION

2. FOOD MARKETING

3. FOOD LABELING

4. COMMUNICATION & ADVOCACY

Partners


