Promoting PA in a World of Diversity
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Agita Media Impact
Galera

Treinta minutos contra el sedentarismo Y

Media Impact - Newspaper Articles (cm?)
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AGITA GALERA
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COMMUNITY IMPACT NON - PAID MEDIA IMPACT
TELEVISION

Estimated People Reached Single Message « TV - Lecture 240 min
Programs - Children Program 30 min

35'944'225 » Adolescent Program 30 min

* Docummentary 30 min

Costs of TV Program 30 sec : U$ 12,000 News Reports 23 flashes 245 min

Money saved in TV time Onlookers 21,400,000
RADIO

25 Flashes 240 min

Saved money U$ 12,960,000 Audience 1,400,000



