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Promoting PA in a World of Diversity



Agita PA for the Workers
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Matsudo S et al, MSSE,2006
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Agita São Paulo
Impacto na Mídia

AGITA GALERA Un-Paid Media Impact

Estimated People  Reached Single MessageEstimated People  Reached Single MessageEstimated People  Reached Single Message

35,944,22535,944,22535,944,225

Saved money U$ 12,960,000Saved moneySaved money U$ 12,960,000U$ 12,960,000

Costs of TV Program 30 sec :  U$ 12,000

Money saved in TV time

CostsCosts of TV of TV ProgramProgram 30 30 secsec :  U$ 12,000:  U$ 12,000

Money savedMoney saved in TV timein TV time

COMMUNITY   IMPACTCOMMUNITY   IMPACTCOMMUNITY   IMPACT


