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The Healthy Caribbean Coalition is a civil society alliance established to combat chronic diseases (NCDs)
and their associated risk factors and conditions.

Mission
To harness the power of civil society, in collaboration with government, private enterprise, academia,
and international partners, as appropriate, in the development and implementation of plans for the
prevention and management of chronic diseases among Caribbean people.

http://www.healthycaribbean.org/about_us.html
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Before we go any further...

* Policy- A course of action or principle adopted
or proposed by a government or other
organization, that is advantageous or
expedient.

e Science and evidence may create policy but
emotion and politics determine whether
anything is done.



WHO Global Strategy



WHO global strategy: The 4 priority areas
for global action are:

1. Public health advocacy and partnership;
2. Technical support and capacity building;
3. Production and dissemination of knowledge;

4. Resource mobilization.

http://www.who.int/substance_abuse/activities/gsrhua/en/




S.

O NOWUAEWNRE

WHO global strategy: 10 key areas of policy
options and interventions at the national level

Leadership, awareness and commitment
Health services' response®

Community action e 2
Drink-driving policies and countermeasures* [
Availability of alcohol*

Marketing of alcoholic beverages*
Pricing policies*

Reducing the negative consequences of drinking and
alcohol intoxication™

e BT ral s

Reducing the public health impact of illicit alcohol and

informally produced alcohol

10. Monitoring and surveillance

* WHO Best Buy

http://www.who.int/substance_abuse/activities/gsrhua/en/




.';mg rlsks and preventmg dlsease.:_______.
populatlon W|de |ntervent|ons

A best buy isan mterventlon that is not only
hlghly cost- effectlve but aIso cheap, fea5|ble
""and cuIturaIIy acceptable to lmplement

'S wwwwhomt/nmh/publlcatlons/ncd report.c.......
- WWW., healthycanbbean org - -



Regional policy
(2014)




. AII ESCgcountr:ies have laws Eand poiicies geverninfg aIcoHoI
Broadly, there are. 4 drstlnct ways in. WhICh alcohol

represented

1. In Ieglslatron not. d|rectly deallng wrth health but wrth a socral.
- and economic focus - ;
2. As a: dlstlnct natlonal pollcy- recognlzmg the heaIth |mpI|cat|ons
| "'ofalcohol | _ _ _ _ U
3.1In conJunctron with NCDs and mental health polrcres

4. In-conjunction with- pplrcres addressm_g illegal'substance use -

&( www.healthycaribbean.org e |



ALCOHOL POLICY:
ESC (WHO, 2014)

e [ow [ow [we [ [ [on [ s s |we |

Written national policy
(adopted/revised)/National
Action Plan 1

Yes
(1932/
2006)/
No
Yes Yes Yes Yes Yes

Yes

National government support  Yes

for community action 2

National monitoring Yes Yes

system(s) 3

Excise tax on beer / wine / Yes/ Yes/ Yes/ Yes/ Yes/ Yes/ Yes/

spirits (WHO best buys) 4,5,6 Yes/ Yes/ Yes/ Yes/ No/ Yes/ Yes/
Yes Yes Yes Yes Yes Yes Yes

National maximum legal 0.08% 0.08% 0.08% 0.08% 0.08% 0.08%

blood alcohol concentration 0.08% 0.08% 0.08% 0.08% 0.08% 0.08%

(BAC) when driving a vehicle 0.08% 0.08% 0.08% 0.08% 0.08% 0.08%

(general/young/professional)

7

http://www.who.int/substance_abuse/publications/global_alcohol_report/profiles/en/



ALCOHOL POLICY:
ESC (WHO, 2014)

_““ - ““““

National legal minimum age
for off-premise sales of
alcoholic beverages (beer,
wine, spirits) 8,

18/18
/18

18/18
/18

18/18
/18

18/18 18/18 18/18 18/18
/18 /18 /18 /18
National legal minimum age
for on-premise sales of 18/18 18/18 18/18 18/18 18/18 18/18
alcoholic beverages (beer, /18 /18 /18 /18 /18 /18
wine, spirits) 9

http://www.who.int/substance_abuse/publications/global_alcohol_report/profiles/en/

18/18
/18




ALCOHOL POLICY: Retail outlets
ESC (WHO, 2014)

(WHO best buys)

. Yes, Yes, Yes, Yes,
Tlme.(hours and days) / . Yes/ Yes/ Yes/ Yes/
location (places and density),

101112 13 Yes, Yes, No, Yes,
e No No No No
Specific events / Yes/ No/ No/ Yes/
intoxicated persons / Yes/ No/ No/ Yes/

petrol stations 14,15,16 No Yes No No

http://www.who.int/substance_abuse/publications/global_alcohol_report/profiles/en/



ALCOHOL POLICY:
ESC (WHO, 2014)

I o K O

Legally binding regulations on
alcohol advertising / product Yes/ Yes/
placement (WHO best buys), Yes Yes
17,18
Legally binding regulations on
alcohol sponsorship / sales
promotion (WHO best buys)
19, 20
Legally requiring health labels
on alcohol
advertisements/containers,
21

http://www.who.int/substance_abuse/publications/global_alcohol_report/profiles/en/



ALCOHOL POLICY: ESC (wHo0, 2014)
_W

1(8%)
Written national policy (written/revised)/National Action Plan 1
National government support for community action 2 12 10 (83.3%)
National monitoring system(s) 3 12 4 (33.3%)
2 19
Excise tax on beer / wine / spirits (CORE WHO Best Buys) 4,5,6 36 SR
. - . . . 12 7 (58%)
National legal minimum age for off-premise sales of alcoholic beverages (selling) (IDEAL=18 years) 7
. - . . . 12 7 (58%)
National legal minimum age for on-premise sales of alcoholic beverages (serving) (IDEAL=18 years) 8
Restrictions for on-/off-premise sales of alcoholic beverages: (CORE WHO best buys) 84 48 (57%)
Time (hours and days) / location (places and density) 9, 10, 11, 12
Specific events / intoxicated persons / petrol stations 13, 14, 15
. . . - . 12 7 (58%)
National maximum legal blood alcohol concentration (BAC) when driving a vehicle (A Good Buy)16
. . . 24 4 (17%)
Legally binding regulations on alcohol advertising / product placement (CORE WHO Best Buys) 17, 18
- . . . 24 2 (8.5%)
Legally binding regulations on alcohol sponsorship / sales promotion (CORE WHO Best Buys) 19, 20
Legally requiring health labels on alcohol advertisements/containers 21 12 0 (0%)

TOTAL 252 119 (47.1%)



ALCOHOL POLICY: ESC (wHo0, 2011)
—mm-mm-mmm-

National Policy/Government
support/National Monitoring
System

Excise tax on beer / wine / spirits 0/3 3/3 3/3 0/3 3/3 3/3 3/3 3/3 3/3 2/3 3/3 3/3
(WHO best buys)

National legal minimum age for off- /1 1/1 1/1 1/1 0/1 1/1 1/1 1/1 1/1 1/1 0/1 1/1
premise sales of alcoholic
beverages (selling)

National legal minimum age foron- /1 1/1 1/1 1/1 0/1 1/1 1/1 1/1 1/1 0/1 0/1 1/1
premise sales of alcoholic
beverages (serving)

Restrictions for on-/off-premise 5/7 7/7 2/7 2/7 5/7 4/7 5/7 1/7 7/7 4/7 2/7 5/7
sales of alcoholic beverages: (WHO

best buys)

Time (hours and days) / location

(places and density)

Specific events / intoxicated

persons / petrol stations

National maximum legal blood 0/1 1/1 0/1 1/1 0/1 0/1 1/1 1/1 1/1 1/1 0/1 1/1
alcohol concentration (BAC) when
driving a vehicle

Legally binding regulations on 0/2 2/2 0/2 0/2 0/2 0/2 0/2 2/2 0/2 0/2 0/2 0/2
alcohol advertising / product
placement (WHO best buys)

Legally binding regulations on 0/2 1/2 0/2 0/2 0/2 0/2 0/2 0/2 0/2 0/2 1/2 0/2
alcohol sponsorship/ sales
promotion (WHO best buys)

Legally requiring health labels on 0/1 0/1 0/1 0/1 0/1 0/1 0/1 0/1 0/1 0/1 0/1 0/1

alcohol advertisements/containers

COUNTRY SCORE 12/21 10/21 12/21




National Alcohol Survey of

Households in Trinidad
and Tobago (NASHTT)



National Alcohol Survey of
Households in Trinidad and Tobago
(NASHTT), 2013

Survey of 1695 HH to determine effect of alcohol on the
psychological and social fabric of the HH

HHs willingness to support a national campaign to change
alcohol regulations, advertisements and other policies.

— 53 enumeration districts

— Experienced enumerators from government’s CSO

— Interviewer applied de novo instrument developed over an 18 month
period with input from sociologist, public health practitioners,
epidemiologist, psychiatrist, family physicians and statistician; pre-
tested.

— 92% response rate



Domains

Density of outlets
Availability

Advertising

Adolescent issues
Music

| abeling and retail sales
Drunk driving

Public education
Taxation
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How many bars or rumshops are there within

walking distance of your home?

Outlet Density

Number of bars within walking distance of HH

B None
B One-Three
™ More than 3



Bars, Rumshops and impact on Neighbourhoods
in Trinidad and Tobago.
Outlet Density

100

® No (%)
M Yes (%)
= DK/NR (%)

HH member HH members HH members HH members
annoyed by  would like to see  disturbed by disturbed by
number of bars  fewer barsin  noise from bars patrons of bars

in neighbourhood
neighbourhood



Reduce opening hours of bars and rumshops.
Availability

M Yes
® No




Which of the following changes regarding alcohol do you
believe members of this HH will support in a national
campaign?

Advertising

Ban all alcohol advertisements at cultural
or sporting events

Ban all alcohol advertisements on

(o)
TV/Radio/Newspapers/Cinema u Yes (%)

® No (%)

Restrict alcohol advertisements on
TV/Radio/Newspapers/Cinema

0% 20% 40% 60% 80% 100%



Which of the following changes regarding alcohol do
you believe members of this HH will support in a
national campaign?

Adolescent Issues

Advocating for proof of age to be shown
before alcohol is sold

Yes (%)
| No (%)

Set the legal age for drinking at 21 years

0% 200 40% 60% 80% 100%



Which of the following changes regarding alcohol do you
believe members of this HH will support in a national
campaign?

Music

Ban of songs on radio with reference to

(o)
alcohol use u Yes (%)

® No (%)

0% 200 40% 60% 80% 100%



Which of the following changes regarding alcohol do you
believe members of this HH will support in a national
campaign?

Labeling and Retail Sales

More prominent labels on products
displaying harmful effects of alcohol

More prominent labels displaying
alcohol concentration

M Yes (%)
® No (%)

Holding sellers of alcohol responsible
for amount of alcohol they sell to
patrons

0% 20%  40% 60% 80% 100%



Which of the following changes regarding alcohol do you
believe members of this HH will support in a national
campaign?

Drunk Driving and Public Education

Stricter and more intensive
enforcement of breathalyzer use

Increased fines for drunk driving

Increased public education
campaign on responsible alcohol use

M Yes (%) i | i | i |
= No (%) 0% 20% 40% 60% 80% 100%



Which of the following changes regarding alcohol do you
believe members of this HH will support in a national
campaign?

Taxation

Increased taxation on alcohol

M Yes (%)



The Way Forward for
Civil Society in ESC



Gaps and Opportunltles

e/ A comprehenswe reglonal pollcy on alcohol
. Advertlsement and I\/Iarketlng |

. DUI and drlver S Ilcense suspensmn |
) Zero toIerance to youth dr|nk|ng and dnvmg'émw'

‘\,-q

&( WWW. healthycanbbean ::urg




. Case studles and sharmg of best practlces Thewl
Bahamas St Kltts/News

FoIIow up

*That public revenue: derlved from aIcohoI should be-
employed for preventmg chronlc NCDs, promotlng health
and supportmg the work of the NCD Comm|55|ons

&( www.healthycaribbean.org o .



. Be cogmzant of the hlstorlcal fallures of
overzealousness

* Be conscious of the hlstorlcal mtertwmmg of

“our societies and alcohol production, trade -
and contrlbutlon to souetal development .....

‘\A

(ﬁ( WWW. healthycanbbean org




..Bbean C|V|I Souety Work Plan
: Short term

WQHShort worklng session for members of Engllsh speakmgmm
Caribbean at the PANNAPH and other reglonal forums

~-+Consolidate interest of 1t regional meeting (Belize). :
» Examine gaps identified- e.g. POS declaration : |

..»..Encourage strengthening of enforcement of exnstlng

regulations and laws
e Establish workmg reIatlonshlps W|th other CSOs NGOs
" FBOs, CBOs with interest in alcohol pollcy o

— Survey these organizations regarding priority areas
- (evidence-based) for possible intervention

. Commission short publlc opinion poIIs in reglon as to
fea5|b|I|ty of support for these prlorlty areas

_ w.heaithycarjbbean.org



~« In recognition of CARICOM’s stated acknowledgement
of aIcohoI as a nsk factors for NCDs and CARICOM S

§— Establlsh I|nes of communlcatlon W|th CARICOI\/I CIVIOs
....and Heads of government at CARICOM meetings: ... .. .. ..

— Con5|der developlng a reglonal alcohol policy
____f___Establlsh I|nes of communlcatlon with members of
government government Ministers and governmental
organlzatlons statutory bodles and government '
; — Explore fea5|b|l|ty of support for |dent|f|ed prlorlty areas

j‘: ) ) )
(t( www.healthycaribbean.org



. Workgwith fgoverhments and regiénal bbdiesé
to |mplement new regulatlons or Iaws |
pertment to prlorlty areas ' '

---------Resume process

' A FRAMEWORK CONVENTION ON ALCOHOL?HWM
- CONTROL(FCAC) :

"\ﬂ

&( WWW. healthycanbbean c:urg




”"?”'Reglonally there are cIear gaps in the pollcy
landscape around aIcohoI ' '

W-mThe mtertwmmg of culture economlc mterests
political lethargy and publlc acceptance make
- change difficult but notiimpossible '

. UWIs recent natlonal survey in T&T suggests that
- many households:are amenable to change

 Thereare clear opportunltles for CSO to advocate
~ for new pollcy, strengthen oId ones and prepare
souety for change ; ; ; ; ;

&( WWW. healthycanbbean Drg




/f you produce cars, it does not mean
you need to drlve fdst dnd you st/ll“""""
| hdve speed Ilmlts |

/fyoupmducerum

‘.\.-ﬁ

&( WWW. healthycanbbean Drg




www healthycanbbean org
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